Profile and Search insights

SA-49357

Feature Overview
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Introducing: Profile and Search insights - SA-49357

Feature Description

Increase business opportunities and engagement of suppliers by
providing profile related insights

How many times my company profile was viewed

How many times my company profile appeared on first page
of search results

Company profile view trend for last 3,6,12 months

My commodity trend — How is the Search trending for the
commodities configured in my profile globally

Top search criteria globally, for e.g. Sustainability ratings,
Certificates, etc.

Helps supplier focus on key attributes of the profile

Key Benefits

- Suppliers see value in updating and

keeping their profiles relevant

- For SAP a potential revenue stream as
suppliers would be willing to pay for
the insights and recommendations
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Restrictions

Feature detalils
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Prerequisites, Restrictions

Prerequisites
None

Restrictions

*  How many times my company profile was viewed

*  How many times my company profile appeared on first page of search results

Marketing profile Support humanitarian aid @ ()
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Restrictions

Sample of how data would look when upgraded to premium
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Company profile insights Search trends Show datain: Last 3 months ~
Upgrade to Premium to see more insights
Global search trend for my categories
Determine whether companies are searching for your listed categories.
See example v
-
-
PR [
Global top search criteria -
Identify the top search criteria used by buyers in your country/region.
See example v m
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Search trends

Show data in:

Upgrade to Premium to see more insights

Global search trend for my categories

See if people are searching your commodity in the market.

2 | searches in last 3 months

Global top search criteria

See example A

Vehicles

Identify the top search criteria used by buyers in your country/region.

Categories

Organizations and Clubs

Resin, Rosin, Rubber & Elastomers

Material Handling, Conditioning & Storage Machinery
Vehicles

Laboratory Equipment

Others

Service locations
Western Africa

North America

Global

Western Asia (Middle East)
Central Asia

Others

Business type
Transportation/Logistics
System Integrator
Contractor/Consultant

Broker

See example ~

Searches

1z

~

W N W A

Searches

A4%

23%

8%

a%6

44%

23%

8%

44%

23%

4%
'. 8%
‘ 13%
44%
23%

44%

Last 3 months

v




Feature Details

Freemium account — Basic views and search appearances of supplier profilein 3, 6 and
12 months (filter)
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Feature Details

Freemium account — Search Trends not available

only preview
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Company profile insights Search trends Show data in:  Last 3 months v

Upgrade to Premium to see more insights

Global search trend for my categories

Determine whether companies are searching for your listed categories.

See example v

Global top search criteria

Identify the top search criteria used by buyers in your country/region.

See example v
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categories

Organizations and Clubs

Resin, Rosin, Rubber & Elastomers

Material Handling, Conditioning & Storage Machinery

Vehicles
Laboratory Equipment

Others

Service locations
Western Africa

North America

Global

Western Asia (Middle East)
Central Asia

Others

Business type
Transportation/Logistics
System Integrator
Contractor/Consultant

Broker

Company profile insights Search trends
Upgrade to Premium to see more insights

Global search trend for my categories

See if people are searching your commodity in the market.

See example A

2 l searches in last 3 months Vehicles V.
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Global top search criteria

Identify the top search criteria used by buyers in your country/region.

See example ~
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Feature Details

Premium/Paid account

1) Company profile view trend for last 3,6,12 months

Marketing profile
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Feature Details

* Premium/Paid account

2) My commodity trend — How is the Search trending for the commodities configured

In my profile globally

Company profile insights Search trends Show datain:  Last 3 months o

Global search trend for my categories
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Feature Details

- Premium/Paid account

3) Top search criteria globally, for e.g. Category, Locations, etc.

Global top search criteria

8%
Categol Searches %
e 4%
B Organizations and Clubs 12 44% ' 8%
[ Resin, Rosin, Rubber & Elastomers 7 23% ‘
13%
B Material Handling, Conditioning & Storage Machinery 4 13% 44%
B  Vehicles 3 8%
B  Laboratory Equipment 2 4%
ry Equips 23%
Others 3 8%
Service location Searches % 8%
4%
B Western Africa 12 44% ' 8%
[ North America 7 23% ‘
13%
B  Global 4 13% 44%
B Western Asia (Middle East) 3 8%
B Cental Asia 2 4%
23%
Others 3 8%
Business type Searches % 8%
4%
B Transportation/Logistics 12 44% ' 8%
[ system Integrator 7 23%
- %-
B Contractor/Consultant 4 13% 44%
B Broker 3 8%
B Sales Agent/Manufacturer's Representative 2 4% 23%
Others 3 8%

© 2024 SAP SE or an SAP affiliate company. All rights reserved. | Public



Thank you.
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No part of this publication may be reproduced or transmitted in any formor for any purpose w ithout the express permission of SAPSE or an SAP
affiliate company. The information contained herein may be changed w ithout prior notice. Some software products marketed by SAP SE and its
distributors contain proprietary software components of other software vendors. National product specifications may vary. These materials are
provided by SAP SE or an SAP affiliate company for informational purposes only, w ithout representation or warranty of any kind, and SAP or its
affiliated companies shall not be liable for errors or omissions w ith respect to the materials. The only w arranties for SAPor SAP affiliate company
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